
The Existing Commercial and
Institutional Building Market



• 5 Million Commercial/Institutional Buildings in U.S.

• 70 Billion Square Feet

• Office Buildings, Schools/Universities,
Hospitals/Medical, Government, Retail,
Industrial, Hotel



• Increased Investment in:

• Renovation, Modernization, Retrofit and
Replacement Projects

• Making buildings more sustainable, energy
efficient and eco-friendly

2009 Sales Opportunities



• Senior Real Estate Manager, CB Richard Ellis

• Senior Director Facilities, Kraft Foods Global Inc.

• Senior VP - Healthcare, Jones Lang Lasalle

• Superintendent, Burlington School District

• Director Strategic Sourcing, Harrahs Entertainment

• Senior Portfolio Manager, Cushman & Wakefield

Sample of Survey Respondents



% Planning Renovation Projects
in next 12 months

Yes (492) 83%

No (103)17%



Role of Owner in Product Selection
% “Very Involved”

• 77% Recommend type of material to be used

• 66% Recommend preferred brands

• 68% Evaluate brands and suppliers to be considered

• 61% Select final brand to be purchased from a
specification with multiple acceptable products



Project Team Involvement in Brand Selection
% “Very Involved”

• 83% Building owner/facility manager

• 63% Architect firm

• 57% Consulting engineering firm

• 52% General contracting firm



% with In-house Design/Construction
Management Capabilities

Yes (366) 62%
No (229)38%



% Acting As General Contractor
for Renovation Projects

Yes (294) 49%

No (302)51%



Type of Specification from
Architectural Firms

Single Product
Recommendations 31%

Multi-Product Spec
Recommendations 82%



% Using a Preferred Vendor List

Yes (401) 68%

No (193)32%



% Instructing Outside Firms to Write
Preferred Brands into Specs

All the time 17%

Most of the time 39%

About half the time 23%

Rarely 17%

Never 4%



How Often Preferred Brand Ends Up
in Finished Project

All the time 8%

Most of the time 68%

About half the time 20%

Rarely 3%

Never 1%



Who Has Final Authorization
for Brand Selection

Building owner/facility manager 78%

Architect firm 9%

General contracting firm 4%

Consulting engineering firm 4%

Construction management firm 3%

Interior design firm 1%

Sub/specialty contracting firm 1%



% Planning New Construction and
Renovation Projects in Next 12 Months

Renovation/
Modernization (208) 50%

Both (160)38%

New Construction (51)12%



For Renovation Projects, Importance
of Purchasing Sustainable Products

Extremely
Important (173) 40%

Somewhat
Important (233)54%

Not
Important (23)6%



% That Will Try and LEED Certify Buildings

Yes (213) 49%

No (266)51%



% That Have Preferred Vendor List for
Sustainable Products

Yes (157) 40%

No (238)60%



% of Time Preferred Brands Are Installed

All the time 4%

Most of the time 49%

Half of the time 27%

Rarely 14%

Never 6%



Final Authorization for Brand Selection
for Sustainable Products

Building owner/facility manager 83%

Architect 6%

Construction manager 4%

General contractor 3%

Consulting engineer 3%

Sub contractor 1%

Interior designer 0%



Top Five Sustainable Design Benefits

• Reduce operating costs 4.61

• Energy efficiency 4.60

• Indoor environmental quality 4.45

• Enhance occupant comfort and health 4.19

• Improve occupant’s productivity
and satisfaction 4.11

5.0 = Most important list with score



% Who Believe Sustainable Products
Cost More Out of Pocket

True (296) 80%

False (74)20%



% Who Believe Sustainable Products
Cost More over Product Lifetime

False (279) 76%

True (88)24%



2009 Spending to Make Existing
Buildings More Sustainable

76%

Remain the same
relative to 2008 (207) 45%

Increase relative
to 2008 (193)43%

Decrease relative
to 2008 (53) 12%


